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Overview

• Why do this research?
• What does the literature say?
• Where are the gaps?
• The road ahead…..



Why do this research?

• Self interest 
• Mapping the use of water in and by the 

tourism industry 
• Sustainable water use
• Understanding the nature of water 
• Valuing water appropriately
• Create a sustainable water 

management model in dry land regions 



What does the literature say?

• High impact areas
• Well defined water usage
• Sustainable water usage
• Limited research in Australia



Non-
consumptive 
water use
Water sports
Wildlife tourism
Skiing
Health spa

Freshwater 
available 
Lake or river
Groundwater
Stored water 
Springs

Consumptive 
water use
Golf
Agritourism 
Washing/cleaning
Meals and drinks

Consumptive and non-consumptive water 



Tourism 
Accommodation 

Business

Buildings
Materials that 
use water 
include wood, 
cement, bricks, 
glass, steel 

Garden & pool 
area
Water used for 
plants, pool, spa 
etc.

Furniture
Materials that 
use water 
include wood, 
cotton, wool, 
metal

Food & 
beverages
Fruit & 
vegetables, 
meat, fish, dairy, 
processed food 
etc

Activities & attractions
Fishing & hunting
Boating, skiing, swimming
Canoeing & kayaking
Golf & other sports
Hot springs, health spa
Zoo, botanical gardens
Wildlife safari, bird watching
Wine tourism, agritourism
Special events & festivals 

Tourist personal 
use
Personal hygiene
Washing
Eating & drinking
Souvenirs 
purchase

Maintenance & 
cleaning
Room cleaning
Linen & towels
Windows & 
building

Basic mapping of water use 
at a tourism accommodation 

business



Where are the gaps?
• Water is rarely considered in isolation or 

is lower priority.
• Lack of understanding about the complex 

role that water plays in tourism. 
• Little understanding about the way that 

water shapes a community’s aproach to 
tourism.

• Research has been undertaken for high 
volume/value tourism regions but little has 
been done for lower volume/value tourism 
areas/businesses. 



The Road ahead…

Aim : Development of an effective model for 
the management of water in a tourism 
context.
Objectives:

• Mapping the uses of water in tourism
• Valuing water uses to community, 

business and consumer
• Develop a model for sustainable water 

use in tourism in dry land areas.   


